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CHALLENGE

A national supplier of aggregates and 

building materials, Martin Marietta 

lacked a web presence that 

reflected its global vision.

MartinMarietta.com failed to educate 

and engage visitors, leading to a high 

bounce rate.

STRATEGY

Atlantic BT dug into Martin Marietta’s 

business needs, then used this 

insight to reimagine the company’s 

homepage.

Atlantic BT created online tools 

helping customers find nearby 

facilities and estimate project 

requirements.

RESULT

Atlantic BT’s redesign of 

MartinMarietta.com delivered more 

than 9,000 new leads in the first six 

months after the launch while also 

increasing new users by 50% and 

reducing the bounce rate by 30%.
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Martin Marietta Transforms the 
Digital Face of Its Business
As a leading supplier of aggregates and heavy building materials for 

more than 50 years, Martin Marietta provides the resources needed for 

countless roads, sidewalks, and building foundations across the world. 

Operating in 32 states, Canada, and the Caribbean, Martin Marietta is a 

truly global company dedicated to meeting the world’s construction and 

infrastructure needs in a smart, sustainable way.
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It’s not just what we make. 

It’s what we make possible.
– Martin Marietta



Create a Modern Site for a 
Modern Company
However, Martin Marietta’s web presence did not reflect its global 

vision. The company’s dated website lacked a coherent navigation 

solution and easy-to-update content management system. There 

was also no way to contact Martin Marietta directly via the site, so 

every customer needed to use email or phone instead. This often 

frustrated Martin Marietta’s customers when they needed to quickly 

find information about a facility’s location, contact details, and available 

supplies. In addition, Martin Marietta’s site failed to educate potential 

and existing customers about their material needs for specific projects. 

This increased the burden on the sales team, who had to field basic 

project-related questions themselves instead of relying on the website 

to inform customers.
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EILEEN ALLEN
VP, EXPERIENCE & STRATEGY – ATLANTIC BT“

Martin Marietta is a truly global 
company, but their web presence 
did not reflect their reputation and 
success. We needed to build a site 
that matched who they were to 
the rest of the world.

A New Site for a New Era
Martin Marietta needed its web presence to enable the future of 

its business, not hold it back. This demanded a partner who would 

discover its specific business needs and design a modern website to 

accomplish these goals. Atlantic BT became that partner.



Redesign the Site to 
Enable the Business
When Martin Marietta asked Atlantic BT to redesign their homepage, 

we began by learning more about how the company wanted to 

present itself. This meant understanding the specific needs of 

stakeholders to pinpoint the right solution. Atlantic BT interviewed 

20 of these stakeholders to hear their concerns and ideas, then used 

these findings to guide our design work. We also conducted persona 

workshops with Martin Marietta’s team to inform our UX design for the 

new homepage.

Our discovery revealed the need for two key capabilities: a way for 

site visitors to find nearby Martin Marietta facilities, and a tool to help 

customers better understand the material needs of their projects. 
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Martin Marietta needed its website to help 
customers quickly find nearby facilities 

across the United States



We solved the first challenge by adding 

an intuitive facility locator tool. This made 

it easy for visitors to filter nearby Martin 

Marietta locations based on proximity, 

available supplies, and other key variables. 

Each facility node on the map revealed 

its address and contact information with 

a single click. No matter where Martin 

Marietta customers were in the United 

States, this locator could connect them with 

the nearest facility.

To better inform customers about their 

project needs, Atlantic BT created a 

product calculator for Martin Marietta’s site. 

This tool made getting complex estimates 

simple. By entering the kind of material, 

the rough size of the project, and other 

variables, users could immediately learn the 

materials cost for whatever they wanted to 

build. And because this tool lived online, it 

saved the sales team the time and effort of 

explaining estimates from scratch.

We also used what we learned from 

interviewing Martin Marietta stakeholders 

to guide a full redesign of the homepage. 

Because these discussions emphasized the 

importance of navigation and photography, 

we adopted a photo-centric design with 

an always-on navigation menu on the left 

side. This layout not only improved sitemap 

scalability, but also ensured users could 

always access key functions like the facility 

locator and project calculator.

9K NEW LEADS GENERATED IN 
THE FIRST SIX MONTHS



A New Face for an 
Industry Leader
The new Martin Marietta site achieved engagement across its desired 

audience, drawing 50% more site users and reducing its bounce 

rate by 30%. In addition, the site redesign drove a 20% increase in 

new sessions and attracted 28% more organic search visits. And 

with the new site’s locator and calculator tools, customers had a 

smarter process to do business with Martin Marietta. These new tools 

generated 9,000 new leads in the first six months following the 

site launch.
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50%
Increase in 
Site Users

20%
Increase in 

New Sessions

30%
Lower 

Bounce Rate

Atlantic BT Helps Companies Like Martin Marietta Solve Their Toughest 
Digital Problems. Ready to Find Out What We Can Do for You?

Reimagining your web presence means more than tweaking a site’s design. As you consider the 

details of the digital story you want to tell, Atlantic BT is ready to assist. We want to help you find 

the design, UX, and digital capabilities you need to turn your company vision into a dynamic online 

experience. Contact us today to begin discovering the new face of your business.

28%
Increase in 

Organic Search Visits



28%
Increase in 

Organic Search Visits

Atlantic BT is the experienced 
partner you need to prepare 
your company for a bigger 
and better future.

Contact us today to get the 
conversation started.

You + 

Modernizing Your Company’s 
Digital Footprints Requires an 
End-to-End Strategy.



About Atlantic BT

From cloud architecture to cybersecurity to online strategy, Atlantic 

BT has solved tough digital problems for enterprises and global 

businesses for more than 15 years. We partner with forward-thinking 

companies to make their digital dreams into reality, creating solutions 

that enable the future of their business.

 AtlanticBusinessTechnologies

 @atlanticbt

 atlantic-bt

atlanticbt.com | 919.518.0670


